
  

                      
                                                                                 

 

Job Description 

   
 
Job Title Reports To 
Agricultural Technical Copywriter Creative Director 

 
Department Where 
Creative  
 

Mississauga, Ontario 

 
Who we are 
We are a new breed of agency. Not ones to merely embrace new technologies—we spearhead them. With an 
open mind to the new reality of an always connected consumer and a common-sense respect for the old. Our 
experience is as diverse as the individuals that we engage on behalf of our clients. Unlike the usual jack-of-all-
trades, we are master of all. We know. Not only is this the literal meaning of our name. It is the core of our 
philosophy. We are kenna. And you are going to want to be one of us. 
 
Who you just might be 
If you’re one part Hawking, one part Banting with a dash of Hemingway, that’s a pretty good start. As our 
Agricultural Technical Copywriter, you’ll be challenged technically, intellectually and creatively. While you’ll 
be responsible for the accuracy of what will often be incredibly technical stuff, we’re not just looking for a typist 
here. You’ll interview agricultural experts, conduct in-depth research and transform content into easily digestible 
articles. You’ll also write content as described in briefs generated by the account team or ad hoc requests from 
within the company. While traditional copywriting rests on the art of persuasion, your task is to be persuasive 
by being accurate, clear and never causing the reader to take a nap. 
 
Your mission, should you choose to accept it (Providing we choose you first.) 
Idea Generation - Attend creative briefings or conduct interviews via phone or in person in which you will 
learn about relevant product information and target audience to determine tone, style and focus of 
concept/copy. You will also be responsible for additional research and copy/content for all projects as needed. 
Not only will you be required to decipher technical information, you will develop creative concepts and final copy 
decks for tactics required. 
Copywriting – Writing and editing copy are the foundation of this position, but it is equally important to ensure 
work is approved/vetted by the project’s Creative Director prior to any internal or client presentation. 
Management and Direction – Work under the other technical writers to gain support, knowledge and 
experience with the expectation of attaining the ability to tackle assignments independently within one year of 
start date. And don’t even think about going after their jobs until year 5. 
Client Interaction - Present creative work to the client and help to sell in-agency recommendations. Receive 
and react to feedback from client on copy content and style. No hanky stamping allowed. 
 
What have you been doing with your life?  
By now you should have a university degree with a major in science (biology and/or chemistry) and some 
writing experience or additional courses in communications. A background, basic understanding or interest in 
agriculture is essential. You must be fluent in English—yes, spelling, pronunciation, grammatical tenses all 
count. You must also possess the flexibility to adapt to change within a fast-paced, deadline-oriented work 
environment. With multiple projects, meeting schedules and deadlines, you should be able to manage your time 
with the deftness of a chainsaw juggler—the kind who still has all his limbs. Your decision-making skills should 
be second only to your confidence and ability to take action as needed. Knowing the requirements/technical 
considerations of working in different media or channels will prove invaluable. Exceptional presentation skills are 
also necessary as you will need to promote and defend your work to internal team and clients. Managing stress 
and change without stressing out your coworkers is crucial. 
 
Where you’ll be stationed 
§ You may be required to travel occasionally.  



   

§ Must be able to work in an air conditioned/forced air heated office. (Fortunately, it’s air conditioned in the 
summer and heated in the winter.) 

§ Must be able to physically walk up and/or down up to 10 flights of stairs without assistance in the event of 
emergency. You may be timed. 

§ Must be able to work in an environment with occasional food smells from our cafeteria. And occasionally from 
City Hall. 

 
Can you keep a secret? 
As you’ll often be working with confidential information and data, you’ll need to be extremely discreet. This 
information should never be communicated, forwarded or copied outside of kenna, the department or area to 
which the work applies. Besides, your Mom probably doesn’t really want to hear about what you’re writing.  
 
Please send cover letter and resume to Ken Morgan at kmorgan@kenna.ca.  


