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Prez says  
By Christina Franc, ECFWA President 

 
Hello Farm Writers, 

This year’s annual general meeting was held in Ottawa on May 13, a bit of a switch in 
location from the last few years as ECFWA reached out to members right across 
Ontario and Quebec. We were fortunate to have a great turnout, seeing some faces 
we don’t usually see. For me, it was certainly closer to home.  

The Chicken Farmers of Canada were kind enough to host us for our AGM with their 



office conveniently located about five minutes from our hotel.  

We recognized and gave thanks to retiring directors, Sarah Andrewes, Melanie Epp 
and Guylaine Gagnon, and Secretary Treasurer Andi McKillop, and welcomed 
incoming directors Kimberly Coyle, Patrick Dupuis, and Amy Reusch, and Mary 
Feldskov as our new Secretary Treasurer.  

With almost 40 people showing up it was a full house, seeing members from Quebec, 
the Ottawa region, and several from the Guelph-Milton area.  

There was a presentation from Moe Gallaghan who spoke about Savour Ottawa, an 
interesting project that brands local foods. After that our members enjoyed a supper 
together before heading to the hospitality suite.  

The next morning we were planning to visit Burnbrae Farm but due to the avian flu, 
we rescheduled our farm visit to Sun-Tech Greenhouses where Bob Mitchell 
welcomed us with a warm handshake and friendly smile. He was a free speaker who 
answered our questions frankly and gave us a great tour. Before heading off home 
the group had a local lunch at The Swan.  

Thanks to all our sponsors who helped out including CropLife Canada, Grain Farmers 
of Ontario, Dairy Farmers of Canada, Chicken Farmers of Canada, La Coop Federee 
and Qu’anglo Communications. As well a big thank you to our dedicated volunteer 
organizers  - Marty Brett, Lyndsey Smith, Therese Beaulieu and our awesome 
directors. It was a great event that we hope to do again in the future. Here’s to 
another great year for ECFWA! 

In this packed issue of The Nib, enjoy contributions from our Fresh Air Farmer, 
Andrew Campbell, impressions from the CAMA event from Suzanne Atkinson, a 
report from our food marketing PD session by Helen Lammers-Helps, as well as 
stories from the AGM, photo contest, member news and of course, Niblets. 

If ever you have any suggestions for professional development or regional socials, 
please feel free to email me at president@ecfwa.ca or call me at 877-782-6456.  

Christina 
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Why Twitter? 
By Andrew Campbell, Fresh Air Farmer 

 
Do you fall under the category of a twit? For many farm writers, Twitter can be a 
powerful medium. It can be useful for finding story ideas and contacts. It can provide 



an endless flow of news and events. It can even be a great tool to check in on the 
popular stories of the competition. 
 
For a farmer, Twitter has many similar benefits. It can be great for finding out what 
new tools and technologies fellow farmers are testing. It is great for following along 
with a favourite farm writer. (We’ll at least pretend that all farmers do that) And of 
course it can open the doors to a new connection with a consumer. 
 
Being my own personal social medium of choice, it made sense that Twitter was the 
spot to host a project I started in January of 2015 known as #farm365.  I take a 
picture of something we are using, doing or talking about around the farm and post it 
to Twitter. I’ve also quietly been posting each picture to Instagram, another social 
network that is focused on photos. 
 
I’ve been asked a lot since then about what the pros and cons of #farm365 have been 
and while most think they already know the cons – I find it harder to pick them out. 
Early on in January, the usual animal rights propaganda started coming on to Twitter, 
also using the hashtag #farm365. It included the usual gore and guilt that activists live 
for, with an effort of silencing the farm voice as well as hitting our common audience, 
the consumer. It was a couple of long weeks flipping through the propaganda that I’d 
seen so many times before, just not directed at me personally.  But out of the fog 
came a team of fellow farmers, all seeing what needed to be done. All of the sudden 
pictures of grazing sheep, newborn beef calves and antsy grain farmers waiting for 
spring – all using the #farm365 hashtag as well. And while the organized activist 
propaganda stayed strong, the farm voice grew. It grew in numbers and countries 
posting; it even grew in coffee shops. Farmers who don’t have any intention on joining 
Twitter were talking about how activism was becoming a new issue for today’s farmer 
and how more needed to be done to address it. A two-week con turned into a 
permanent pro as farmers stood up for themselves and what generations before them 
had invested in. 
 
Twitter continues to be my medium of choice because of the great outreach, ease of 
posting and an audience that #farm365 has been able to build on. Other networks can 
provide similar tools, but I’ve always found that focusing on one social network to start 
can provide greater success than spreading yourself too thin on several networks.  
 
You can find all of the pictures I’ve posted at Twitter.com/freshairfarmer or 
Instagram.com/FreshAirFarmer. 
 
You can also search Twitter for #farm365 to see what other amazing farmers are 
posting, as well as the gore our activist friends seem to live for. 
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CAMA Media Training Workshop  
By Suzanne Atkinson, Freelance Writer 
 
You know all those times you thought that spokesman/industry 
communicator/politician was deliberately not answering your question? Not only were 
you right, but often you’ve got fellow journalist Bern Tobin to thank for how well your 
probing queries were evaded. 
The journalist-turned-marketer brought his insider knowledge to the CAMA’s April 
media training workshop educating about 60 participants on juggling tough questions, 
while getting their own message out. 
Tobin schooled the communicators saying that journalists “are not your friend,” and 
advised them to utilize every advantage, by employing such strategies as buying time 
by asking if they can call back, and never, ever responding without checking with 
someone first. 
“Don’t fear the media,” he told them, explaining that a compelling message 
accompanied by the local angle will get through. 
Among his tips: stop talking once you’ve made your point; be confident, honest, 
direct, brief and concise; as well as modest, relaxed, positive and friendly. Reinforce 
good news, be cognizant of your body language, and suggest other sources. 
“Dead air is the journalist’s problem, not yours.” 
Tobin warned them not to be condescending or hostile, never fake an answer or 
speculate, and don’t assume the reporter, “knows or understands the issue.” 
Google the reporter, he said, so you know as much about them as possible. 
Along the way the veteran journalist shared a few stories, lauding Hybrid Turkey 
spokeswoman Helen Wojcinski for how well she performed under fire, and played a 
news clip of the trade’s consummate expert, one Prime Minister Stephen Harper. 
Tobin outlined what he calls the interviewees “bill of rights.” 
Communicators were advised to know who they were speaking to, contact 
information, where and when the piece would be published, others who might be 
interviewed, the focus of the story, anticipated length of the interview, and the 
journalist’s deadline. Messaging should include the key point, explanations and 
evidence to back that up, and examples with illustrations. 
Tobin analyzed a “good quote,” explaining they are brief and self-contained. 
But when it comes to the tough questions, Tobin advised them to change the direction 
of the conversation (bridging/blocking), to smoothly “redirect the conversation from 
one line of discussion to another that will allow you to deliver your key message,” and 
to stick to key messaging, using different words, “to avoid sounding scripted.” 
When the question is multi-pronged, answer the part you want to talk about, he 
advised. 
He pointed out that industry credibility is dropping in the public’s believability rating, 
and that if a mistake has been made, communicators should take ownership. 
 
Messaging was key too when Christina Crowley-Arklie offered a crash intermediate 
course on social media. A special advisor to Agriculture Minister Jeff Leal, Crowley-
Arklie educated CAMA participants on the pros and cons of social media. 



“How you are on line is how you should be in person,” she said, adding that social 
media, “is a necessity. If you’re not on social media, you are behind.” 
She used the example of Holstein Canada, which went from a lukewarm attitude 
towards social media to being “truly committed” within four years; mostly, she said, 
because it recognized that forums like Twitter offer an immediate and direct 
communication vehicle with members. Above all, she said, keep your professional 
and personal on-line lives separate. 
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Food Marketer Speaks on Emerging Food Trends 
By Helen Lammers-Helps, Freelance Writer 
 
About a dozen people came out to hear Jo-Ann McArthur, President and founder of 
Nourish Food Marketing on March 12th in the Syngenta Board room in Guelph. 
McArthur urged members of ECFWA to remember the importance of storytelling. “We 
are hard wired to respond to character-driven stories. Consumers will trust a story told 
by a friend more than the facts presented by a company,” she says. And social media 
is really just campfire storytelling on steroids, she adds. 
Based on food trend research and her own knowledge of the industry, McArthur 
revealed several consumer trends that will shape the future.  
Country of Origin: Canadians want Canadian products and the studies show 30% of 
people will pay a modest premium for something that is Canadian-made. On the world 
stage, Canada is seen as a trusted food source.  
International Taste Profiles: Food developers need to understand the taste profiles of 
their markets. For instance, Canadians tend to prefer saltier snacks like cheese, 
crackers and chips while Americans like sweets such as candy and desserts.  
Animal Welfare: “Cage-free” and “grass-fed” are terms that are becoming increasingly 
popular among consumers, especially the millennial generation.  
Clean Label Movement: Consumers want to see fewer and more natural ingredients 
in their processed foods. “They want to be able to pronounce everything,” she says. 
However, consumers do not like the term “natural” as it has become overused and 
meaningless. 
Power of the Blogger: McArthur used the example of the food blogger, known as 
Food Babe, who noticed that the Subway chain listed azodicarbonamide as an 
ingredient in their sandwich buns. Upon discovering that this chemical was also used 
in yoga mats, she wrote a blog post that went viral. As a result, Subway removed the 
ingredient.  
Non-GMO: Even though consumers don’t really understand GMOs, many are looking 
for “non-GMO verified” foods. McArthur says this is one area where corporations 
would be more effective using storytelling to get their message out instead of 
corporate speak. 
Local: Many consumers equate local with quality. Since the last recession more and 
more people want to support their neighbours by buying local. 
“Free From”: In Europe foods that are “Free From” ingredients such as dairy, nuts, 



and gluten are gaining in popularity. 
Digestive Aids: Foods such as kombucha, kefir, sauerkraut, and probiotic yoghurt are 
“big and getting bigger.” 
Snacking Culture: Forty seven percent of all meals are eaten alone. Many families are 
eating the same meal but at staggered meal times. There are opportunities for 
companies who respond to this changing societal trend. 
Craft Culture: Millennials want “real food made by real people.” They tend to distrust 
big brands. They want to connect with the person who made their food.  
Foodie Culture: The millennials grew up with two parents working so they never 
learned to cook but they also grew up watching the Food Network so they are very 
interested in food. They may assemble their dinners by mixing and matching 
ingredients. 
Halal: Food that is Halal (permissible according to Islamic Law) is a huge market in 
Canada. By 2018 it will make up 20% of world food trade.  
McArthur also discussed several general trends that will have an impact on the food 
industry. 
Millennial Demographic: In 2020 the millennials will overtake the boomers in the 
marketplace. 
Increasing Life Spans: As we are living longer, people want a better quality of life in 
their later years. McArthur thinks we will see increased demand from the boomers for 
foods that promote a health. 
Rise of Self-Monitoring Technologies: Technologies such as the Fitbit wristband that 
monitor your activities may track what you eat in the future.  
Ability to Bypass Retail: Subscription services such as BarkBox or Dollar Shave Club 
are changing the way we shop. 
Amazon Dash: With this system consumers use a bar code scanner to re-order 
groceries from a possible 500,000 items. This system is currently being tested in 
California.  
There will be many opportunities for food manufacturers who cater to the changing 
market place and fill a consumer need. 
 
The meeting was followed by a pay-your-own-way dinner at the Shakespeare Arms in 
Guelph. Thank you to Syngenta for kindly allowing us the use of their lunchroom for 
this PD session, and Jeanine Moyer for organizing the event.  
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2015 ECFWA AGM – A PHOTO REPORT FROM OTTAWA 

 

Our 2015 AGM was held in Ottawa on May 13 & 14, the furthest east we’ve met in 
recent memory. With almost 40 people showing up, it was a full house, attracting 
members from Quebec, the Ottawa region, and several from the Guelph-Milton area.  

 



 
 
ECFWA members Lyndsey Smith & Clare 
Wooding (above); Bob Mitchell of SunTech 
Greenhouses (below)(photos by Sharon 
Grose). 
 

 
 
Moe Gallaghan (above) spoke to 
ECFWA about their Savour Ottawa logo 
branding at farmers' markets, butcheries 
and retail grocery stores that lets 
consumers know that each product or 
establishment has undergone a verification process to ensure that they are using 
local food in their products or are a local producer. Savour Ottawa works to develop 
and promote Ottawa and area as a premier, year-round culinary destination for both 
locals and visitors to the area. 
 



 
 
 
ECFWA member Bruce Sargeant of Farm Boy Productions taking in the Tulip Festival 
– thanks to John Muggeridge for the evening tour (photo by Sharon Grose); Bob 
Mitchell of SunTech Greenhouses talks to our group (photo by Lyndsey Smith). 
 
 

 
 



 
ECFWA members Ingrid Clarke; Laurie 
Harris & Robert Irwin (photos by Sharon 
Grose). 
 
Check out the story on SunTech 
Greenhouses written by Lindsey Smith at 
https://www.realagriculture.com/2015/05/these-
cucumbers-glow-pink-a-tour-of-suntech-
greenhouse/ 
 

ECFWA Photo Contest  

 
 
Thank you to our sponsor La Coop fédérée, our organizers, led by Guylaine Gagnon 
and our judges, Normand Blouin and Pierre Cadoret.  
 
Normand Blouin has a 20-year career as a photojournalist, with photos published in 
many Canadian newspapers and magazines. He has worked for the Polaris agency 
as well as a photographer at the White House. He lived in Dakar and worked for 
Reuters Agency as a photographer for two years and has worked as a photographer 
in Afghanistan, Yugoslavia, Cuba, Armenia and Haiti. 
  
Pierre Cadoret is a graphic designer, working at Cooperateur for the past 10 
years. He is responsible for selecting the best photos provided by journalists and 
editors and to ensure their relevance. People have always been his favourite topic. 
He seeks to witness the daily life of people and to share it with others through 
photography. 
 
OUR WINNER AND FINALISTS for 2015 are: 
  
Winner ($200) 



Courtney Denard, “Ontario Farmers Circa 2014” – Judges’ comment: “I like this photo 
very much. It has an excellent framing and is very graphic. It represents beautifully 
the life of farmers in action.” 
  

  
 

 
 
1st finalist ($100) 
Sharon Grose, “Plowing” – Judges’ comment: “This photo was taken with an original 
angle which is very interesting and unusual. Technically, very well done.” 



 

 
2nd finalist ($100) 
Karen Dallimore, “Words of wisdom” – Judges’ comment: “Karen managed to capture 
a magical moment, full of emotion. Well done!” 
 

 
 
Sharon Grose received her plaque at the Ottawa ECFWA AGM from Patrick Dupuis, 
editorial assistant and Marie-Hélène Gaudin, assistant publisher for Coopérateur 
magazine. Sharon Grose presented a certificate and cheque to Karen Dallimore after 
the meeting. 
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ECFWA Member News 



 
Presenting Your New 2015-16 ECFWA Board of Directors 
 
President: Christina Franc 
1st Vice President: Sharon Grose 
2nd Vice President: Kristy Nudds 
Secretary Treasurer: Mary Feldskov 
Communications Coordinator: Karen Dallimore 
 	
Directors: 
Kimberley Coyle 
Courtney Denard 
Patrick Dupuis 
Jeanine Moyer 
Amy Reusch 
 
Our new Eastern Canada representatives with the CFWF are Kristy Nudds and 
Christina Franc, replacing retiring CFWF representatives Karen Dallimore and 
Melanie Epp. 
 
Thank you to everyone for your past, present and future commitment to the ECFWA. 
 
WELCOME NEW ECFWA MEMBERS: 
 
Kristin Kinnard  
Brandy Harrison - Assistant Editor/Reporter, Farmers Forum  
Marie-Helene Gaudin - Assistant publisher, La Coop federee  
Hugh Mcelhone - Freelance Writer, Turing Road  
Kaitlin Packer - Herdsperson, Venture Farm Inc.  
Katie Burt - Communications Specialist, OSCIA 
 
HAVE YOU RENEWED YOUR ECFWA MEMBERSHIP? 
  
USE WUFOO TO RENEW YOUR MEMBERSHIP FOR 2015 – PAY ON-LINE - IT’S 
FAST AND EASY! 
 
It’s great value at only $50 for a year, $30 for full-time students. Memberships are due 
on April 30th. Visit www.ecfwa/membership to find out all the benefits of membership 
and sign up or contact our Secretary Treasurer, Mary Feldskov, at 
mfeldskov@gmail.com for more information. 
 
ECFWA membership runs from May 1, 2015 to April 30, 2016. As of June 1, 2015 
ECFWA has just over 90 members. A big thank you to all who renewed their 
membership so far. 



  
Please note that as of June 15, 2015, any outstanding memberships not renewed will 
be archived and removed from the ECFWA listserv. 
  
If you wish to renew to renew your membership, please do so right away by 
visiting https://quanglo.wufoo.com/forms/wzppe291amtq19/. 
  
CFWF News 
 
Entries are now open for the 2015 CFWF Awards. Please visit   
https://cfwf.wildapricot.org/page-1607788 for more information. 
 
The next CFWF Conference will be in Calgary, Alberta, September 24-27, 2015. 
Watch the CFWF Farm Journalist Newsletter for details. 
 
IFAJ News 
 
Congratulations to our ECFWA President Christina Franc & Qu’anglo 
Communications as newly appointed managers of the IFAJ office.  
 
The next IFAJ Conference will be in New Zealand, October 14-18, 2015. For more 
information visit http://www.ifaj.org/ 
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Niblets 
If you have any news items to share in the next Niblets, please e-mail them to 
karen.dallimore@gmail.com 
 

Steven Biggs has a new book out, co-authored with his daughter. Grow Gardeners, 
Kid-Tested Gardening with Children, www.growgardeners.com 
 
Resi Walt started in May with Farm & Food Care full time as a Communications 
Coordinator. Resi just graduated from Wilfrid Laurier University where she took 
Communications Studies. She comes from a dairy farm in Prince Edward County. “I’m 
really happy to be with them after my internship last summer!”  
 



University of Guelph student Amy Westlund was the 
successful candidate for the inaugural position to 
write solely about veterinary research that has been 
created through the University of Guelph’s Students 
Promoting Awareness of Research Knowledge 
(SPARK) program, with sponsorship from the Ontario 
Veterinary College (OVC), beginning in May 2015. 
Amy is a third-year Bio-Medical Science major hailing 
from the village of Holland Landing, Ontario. She will 
interact with veterinary researchers in their labs or in 
the field, and will be writing articles for various 
publications such as the Milk Producer magazine, the 
Research magazine and At Guelph. Amy is currently 
working on stories involving the Canadian Quality 
Milk producer training program, agricultural 
intensification in Vietnam and a national health and 

herd management study of dairy cattle.  
 

Willie Vanderpol is SeCan’s new Marketing 
Assistant. Willie grew up on a beef and cash crop 
farm near Elora, Ontario, and just graduated from 
the University of Guelph with her B.Sc. in 
Agriculture. She spent the past two summers 
working as an intern with DuPont Pioneer, giving 
her familiarity with product advancement and seed 
marketing. Working in communications with Brenda 
Trask and the marketing reps across Canada, Willie 
will provide more support for member activities, 
including co-promotion and events. Her other 
responsibilities include engaging in social media 
and posting on SeCan's website. Her contact 
information is: 613-592-8600 ext. 222; cell 613-697-
8117; email wvanderpol@secan.com  
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Eastern Canada Farm Writers’ Association 
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519-855-1127 
Newsletter comments or suggestions are welcome. 

 
Like Us! Follow us! @ECFWA. Connect with your peers. 

 
The next edition of the Nib will be distributed in October 2015.  
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